
 
 

REQUEST FOR PROPOSALS 
 

TO SELL, INSTALL AND ADMINISTER 3RD PARTY ADVERTISING FOR 
 

INDOOR – TYPE A 
OUTDOOR – TYPE B 

AT 
SASKATOON JOHN G. DIEFENBAKER INTERNATIONAL AIRPORT 

 
AUGUST, 2014 

 

 
 

Our Vision 
To be Canada’s Most Valued Airport Experience 

 
 
EXECUTIVE SUMMARY 
 
This executive summary briefly outlines the highlights of the Request for Proposal (RFP), and will 
put forward the Saskatoon Airport Authority's philosophy for the Indoor and Outdoor advertising 
concession opportunity at the Saskatoon, John G. Diefenbaker International Airport in 
Saskatchewan. 
 
Our current Air Terminal Building (ATB) expansion and redevelopment project is expected to be 
completed by January, 2015.  Future plans for pre-security renovation, expansion of public 
parking and shuttle services are being developed which may provide additional opportunity for 
advertising.  Such additional areas for new advertising venues will be developed in conjunction 
with the Saskatoon Airport Authority. 
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General Information 
 
The Saskatoon Airport Authority (the “Authority”) regards its concession advertising stakeholders 
as a vital link in providing a high quality environment from which to showcase advertising and 
other services to all airport users.  These operations must complement and may enhance, as 
appropriate, key community and economic development initiatives of strategic importance to the 
Authority.  In return, the Authority will provide high profile advertising display venues and a fair 
rental structure.  We wish to attract those Respondents who will commit to the following common 
objectives: 
 

 Maximization of sales productivity 
 Consistently high levels of service 
 Appealing, quality content offered from attractive venues 
 Thorough development of local, regional and national markets 
 Interest and ability to support Authority economic development initiatives 

 
Those parties who are committed to achieving these objectives are encouraged to investigate the 
following Request for Proposal (RFP). 
 
 
1.0 The Opportunity 
 

To operate one, or both, of the following advertising concessions at the Saskatoon, John 
G. Diefenbaker International Airport, in Saskatchewan, Canada (the “Airport”): 

 
Indoor – (Type A) Advertising 
Outdoor – (Type B) Advertising 

 
2.0 Contractual Agreement 
 
2.1 The Term of the License(s) will be for a 5 year operating period to commence on 

November 1, 2014 with one additional 5 year term extension being available; 
preceded by a construction or fit-up period as may be reasonably required (October, 
2014). 

 
 All fixtures and/or improvements will belong to the Authority at the expiry of the License 

agreements. 
 
2.2 The License Fees will be a combination of a Minimum Annual Guaranteed (MAG) fee for 

both the Indoor – (Type A) and Outdoor – (Type B), plus, a percentage license fee based 
on annual gross revenues in each year.  The applicable taxes are extra.  The MAG and 
the percentage fees are to be identified in Part III, Appendix C, Offer.  The fees for the 5 
year term extension will be negotiated with the successful proponents. 

 
2.3 A definition of gross revenue to be used by Respondents is included in Appendix B. 

 
2.4 The Authority may in its sole discretion elect to negotiate an extension to either one of the 

Licenses before expiration of the initial term.  Any term extension shall be mutually agreed 
to between the parties.  
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3.0 Advertising Product Guidelines 
 
3.1 The Authority encourages Respondents to submit in their proposals any additional 

advertising product categories that they feel will be of interest to the travelling public, the 
local and surrounding communities as well as any other interest group that may wish to 
advertise by these types of medium.  Product categories that will be considered for the 
opportunity are: 

 
Indoor – (Type A) 
 

 Traditional backlit locations  
 Special short term promotions 
 Baggage cart advertising 
 Racetrack belt advertising 
 Interactive/Non-interactive audio/video/computer based displays 
 Flight information display units 
 Ceiling mounted displays 
 Cube displays 
 Hotel board 
 Variety of wall mounted displays 
 Passenger Loading Bridge interiors 
 Others 
 
Outdoor – (Type B) 
 
 Traditional billboards 
 Backlit Structures 
 Public and employee parking lot ticket advertising products 
 Passenger Loading Bridge exteriors 
 Sidewalk cubes 
 Potential digital display sign board at remote parking lots operated by the Authority 
 Public and employee parking lot advertising products 
 Others 
 

3.2 Respondents are encouraged to propose the above product categories for consideration 
as well as other product categories that Respondents may be interested in providing.  
Subcontracting of these services may be proposed for product categories if the 
Respondent is not able to provide service directly. 

 
3.3 Products are to be used for advertising purposes only.  Units capable of interaction and 

sales are subject to a negotiated arrangement between the concessionaire and Authority. 
 
3.4 Respondents are advised that the selection of concepts/proposals will be at the sole 

discretion of the Authority.  All decisions will be final. 
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4.0 Advertising Standards 
 
4.1 During the term of the agreement(s), the Respondent shall have the right to display 

advertising in and on all the locations covered by the agreement(s) notwithstanding the 
Authority’s right to undertake various Airport initiatives. 
 
All advertising displayed must: 

 
 be of an acceptable, high moral standard 
 be in good taste 
 comply with the Canadian Code of Advertising Standards 
 not present demeaning or derogatory portrayals of individuals or groups 
 not contain anything which, in light of generally prevailing community standards, is 

likely to cause deep or widespread offence 
 not display advertising that is derogatory to the Authority 

 
4.2 Any and all political advertising shall indicate the committee, party or candidate who is 

paying for the advertising 
 

5.0 Office & Personnel 
 

It is preferable that the successful Respondent(s) maintains an office in the City of 
Saskatoon, with sufficient personnel in advertising sales, support staff, and installation 
staff, at the Respondent’s cost to service the contract, or an agent to act in this capacity. 

 
6.0 Proposal Evaluation and Award 

 
The proposal evaluation will be based on overall benefits to the Authority, including without 
limitation: 
 

 Product category assortment and suitability to the overall airport advertising 
program; 

 Concession/display design and operational proposal; 
 Capital investment and forecasted statement of operations; 
 Marketing strategies and capability to provide service; 
 Financial offer and benefits to the Authority; and 
 Business experience and track record. 
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PART I 
 

 
1. Background 
 
2. Contractual Arrangements 
 
3. Advertising Venues 
 
4. Construction Installation Permit Requirements 

 
5. Market Information 
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1.0 BACKGROUND 
 
1.1 The Authority seeks to provide the best possible advertising concession services to both 

advertisers and users at the Airport.  As an important part of the overall advertising 
concession program, the Authority invites proposals for the operation of one or both of the 
2 following types of advertising concessions at the Airport. 

 
 A.  Indoor Advertising Opportunity – (Type A) 
 
 This opportunity will provide a mandate for the successful Respondent to operate the 

existing indoor advertising program, as well as provide an opportunity to develop 
additional advertising categories. 

 
 B.  Outdoor Advertising Opportunity – (Type B) 
 
 This opportunity will provide the successful Respondent with a mandate to provide exterior 

backlit billboard advertising along key high traffic airport access and egress transportation 
corridors, as well as provide an opportunity to develop additional advertising categories. 

 
1.2 Respondents should be aware that various Airport initiatives will be ongoing and will be 

undertaken at the sole discretion of the Authority, without any obligation of the Authority 
to involve a successful Respondent. 

 
1.3 The Authority reserves the right to undertake other tourism and economic development 

initiatives over the term of a successful Respondent’s mandate.  The Authority will, as a 
courtesy, consult with advertising licensees prior to proceeding with any additional major 
initiatives. 

 
1.4 Your proposal(s) will be evaluated with others based on the criteria outlined in Part II, 

Section 2 - Proposal Evaluation and Award.  The successful proposals will be determined 
on overall benefits to the Authority. 

 
1.5 It is expected that the Respondent will provide these services in the designated venues 

and secure all necessary permits in accordance with licensing agreements. 
 
1.6 In the submission, Respondents must provide a pro-forma including their sales forecasts, 

capital expenses and operating costs. 
 
2.0 CONTRACTUAL ARRANGEMENTS 
 
A successful Respondent will enter into a license with the Authority.  The licenses for both 
concession opportunities will have a 5 year operating period to commence on November 1, 2014 
preceded by a construction/fixturing period as may be reasonably required.  All 
fixtures/improvements will belong to the Authority at the expiry of the license. 
 
Each agreement will have an opportunity to extend the term of the contract for an additional 5 
years. The extension opportunity will be based on quality and financial performance of the 
concessionaire in meeting or exceeding targets established in their proposal.  
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3.0 ADVERTISING VENUES 
 
3.1 Respondents are encouraged to visit the Airport and terminal facility to examine the 

advertising venue opportunities.  Due to security requirements, Respondents must make 
an appointment in advance by contacting Maxine Montgomery, Manager Customer and 
Terminal Services at telephone number 306-975-4952 or by email to 
mmontgomery@yxe.ca. 

 
3.2 Specific opportunities exist as noted on the attached drawings and in addition, the 

Authority is open to ideas or proposals with respect to other space. 
 
3.3 Respondents may be required to add, relocate, and/or remove indoor or outdoor display 

units for Airport operational purposes, from time to time, at the sole discretion of the 
Authority. 

 
4.0 CONSTRUCTION INSTALLATION PERMIT REQUIREMENTS 
 
4.1 The Respondent will be responsible for all construction and modifications for licensed 

improvements.  Construction requirements will be outlined to successful Respondents. 
 
5.0 MARKET INFORMATION 
 
5.1 Historical Passenger Activity 
 
The Airport has been experiencing substantial growth in passenger activity and is currently ranked 
one of the fastest growing airports in Canada.  From 2009 through 2013 total traffic has grown 
just under 18%.  For 2014 our year-to-date growth rate is at 6.7%.  The growth of trans border 
and international passenger travel has been particularly notable. 
 
Respondents are advised that they are free to view the Authority’s 2013 Annual Report “It’s Time 
To Fly” that is available on our website at www.yxe.ca along with other reports that are posted. 
 
Historical Traffic – Enplanements and Deplanements 
 

2009 2010 2011 2012 2013 2014 
Jan - June 

1,115,375 1,215,923 1,246,405 1,326,838 1,389,875 737,215 

 
Although the Authority does not publish passenger volume projections, it anticipates traffic levels 
to continue to increase.  However, the Authority offers no assurance that the levels of aviation 
activity at the Airport will continue to increase in the future. Future traffic at the Airport is sensitive 
to a variety of factors including: (1) the growth in population and economy of the area served by 
the Airport, (2) national and international economic conditions, (3) air carrier economics and air 
fares, (4) the availability and price of aviation fuel, (5) air carrier service and route networks, (6) 
the capacity of the air traffic control system, and (7) the capacity of the Airport/airways system.  
Accordingly, the Authority does not guarantee the accuracy of this projection. 
  

http://www.yxe.ca/
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5.2 Air Terminal Building Complex Expansion Program 
 
Since taking over the operation of the Airport in 1999, the Authority has embarked upon its second 
major air terminal building expansion project. Phase I of the two-phase expansion opened in 
October of 2013 and Phase two is on track to be completed in January of 2015. The airport 
expansion is designed to accommodate two million passengers.   
 

 
 
5.3 Airport User Profile 
 
In the past four years the Saskatoon Airport has been involved in the Airport Service Quality 
(ASQ) Program. Along with being a benchmark for passenger satisfaction, the program also 
provides information on the passenger demographics and profiles.  Most reason ASQ report for 
Q2 of 2014 showed the following: 
 
Travel/Demographic Profile:  

 Business travel: 47%; leisure 53%  

 Over 6 trips/year: 39% 

 Passenger genders: 43% female; 57 % male  

 Age of passengers: 54% age 45 and up 
 
5.4 Airline Profile 
 
The Airport is currently served by a number of scheduled and charter air carriers: 
 
Scheduled (exclusive of code-share activity) 
 
Air Canada  Delta 
WestJet  Transwest  
United   Pronto and, Express Air 
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PART II 
 

PROPOSAL SUBMISSION PROCEDURE 
 

 
1. The Process 
 
2. Proposal Evaluation and Award 
 
3. Content of Proposal Submissions 
 
4. Further Information 
 
5. Closing Date of Opportunity 
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1.0 THE PROCESS 
 
1.1 Description 

 
The process will consist of a single stage.  Each Respondent must submit a proposal to 
conduct the operation of at least one of the two types of advertising concessions being 
offered in accordance with the terms and conditions outlined in the RFP.  Included in the 
proposal must be the proposal documents, which are in the following Section 3 “Content 
of Proposal Submissions”. 
 
Respondents must submit 1 original hard printed document with original signatures, 2 
photo copies and one copy on a flash drive. 
 
The submission should include drawings and specifications for each location.  The 
drawings may be at any scale, but must be folded to 8½” x 11” paper. 
 
All questions must be submitted in writing to the Contract Administrator with the last day 
being Thursday, September 11, 2014 at 11:00 A.M. Saskatoon Time. 
 
The deadline for acceptance of proposals will be at 2:00 P.M. Saskatoon Time , on 
Thursday, September 18, 2014.  Proposals must be submitted and received at the 
following address not later than the specified date and time to the attention of Shelley 
Moser, Contract Administrator. 
 
By mail: Saskatoon Airport Authority 
  Suite 1, 2625 Airport Dr. 
  Saskatoon, SK 
  S7L 7L1 
 
By Drop-off: Saskatoon Airport Authority 
  2nd Floor Air Terminal Building 
  Saskatoon John G. Diefenbaker International Airport 
  Saskatoon, SK S7L 7L1 
 

1.2 General Conditions 
 
1.2.1 Submission of a proposal shall mean that the Respondent: 
 
a) has read and understood this document; 
b) agrees to comply with the conditions set out herein; 
c) has visited the existing operational site and has obtained any further information 

that the Respondent requires, or waives any claim as a result of not having visited 
the site to obtain any further information the Respondent requires; and 

d) will be expected to enter into a license agreement/s with the Authority, if the offer 
contained in this proposal is accepted. 
 

1.2.2 The Respondent shall be responsible for obtaining all necessary permits as 
required. 
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1.2.3 Respondents should provide any and all information relevant to their 

submission(s).  The Authority reserves the right to request any other information it 
requires to evaluate the submission(s).  Failure to provide the information 
requested may result in the proposal being disqualified. 
 

1.2.4 Each Respondent must submit one unconditional offer.  Facsimile submitted 
proposals will not be accepted.  Late proposals will be returned to the Respondent 
unopened.  All information submitted will be held in confidence. 
 

1.3 Cautions 
 
1.3.1 With respect to the proposal call process, the Authority: 
 
a) reserves the right to reject any or all proposals; 

 
b) reserves the right to waive any irregularities in any proposal, to negotiate for the 

modification of any single proposal, to request clarification and additional 
information on any proposal, and to re-advertise for proposals if desired; 
 

c) reserves the right to accept the proposal(s), which in the sole opinion of the 
Authority, is/are deemed the most advantageous to the Authority and in the best 
overall interest of the Authority; 
 

d) takes no responsibility for the accuracy of the information supplied during this 
proposal call process by any official, employee or agent of the Authority. 
 

e) takes no responsibility for the Respondent lacking any information; 
 

f) will not permit assignment of the proposal without the Authority’s prior written 
approval; 
 

g) will not be responsible for any expense incurred by any Respondent in preparing 
or submitting proposals or in providing any additional information necessary for the 
evaluation of proposals; 
 

h) may negotiate with any selected Respondent to modify its proposal to best suit the 
needs of the Authority. 

 
1.3.2 All submissions become the property of the Authority. 
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2.0 PROPOSAL EVALUATION AND AWARD 
 
2.1 EVALUATION CRITERIA: 

 
EXPERIENCE     20 points 
 
ORGANIZATION    20 points 
 
MARKETING AND OPERATIONAL PLANS 30 points 
 
FINANCIAL AND CAPITAL INVESTMENT 30 points 
 

2.2 The proposal evaluation will be conducted by an Evaluation Committee comprising of at 
least 3 members. 

 
2.3 If required the Authority may invite a Respondent to make a brief presentation to the 

Evaluation Committee. 
 
 

3.0 CONTENT OF PROPOSAL SUBMISSIONS 
 

Each proposal submission shall include all of the information identified below.  Where 
feasible, the blank schedules attached to the Application Form as Appendices C, D, and 
E should be used however, if the space allocated is insufficient, Respondents may add 
separate pages. 

 
3.1 Offer 

 
The offer must be completed, signed, dated and witnessed.  The form to be used is 
contained in Appendix C. 

 
3.2 Evidence of Insurability 

 
3.2.1 Selected Respondents will be required to carry: 
 
a) comprehensive general liability insurance in an amount not less than 

$3,000,000.00 against claims for personal injury, death or loss of damage to 
property; 
 

b) appropriate fire and extended coverage insurance on the furnishings, equipment 
and fixtures at full replacement cost; 
 

c) business interruption insurance; 
 

d) contingent business interruption or alternative rental income insurance; and 
 

e) other insurance as may be required. 
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3.2.2 Letter(s) or other evidence from an insurance institution must be attached 

evidencing the ability of the Respondent to obtain the above minimum. 
 
3.3 Concession/Display Design and Operational Plan 

 
This section is to present the Respondent’s concepts and plans for the development, 
launching and operation of an advertising concession.  The detailed information presented 
may take any form including, but not limited to, written descriptions, plans, budgets, 
strategies, photographs, colour perspectives, product line listings, etc. 

 
3.3.1 Operational Considerations: 

 
a) The proposed operation must be compatible with and complement the 

overall design and operation of the airport/terminal building, while in no way 
restricting passenger processing operations through out-of-the-ordinary 
demands on the structure, services or physical plant of the airport/building. 

 
b) Respondents must indicate in their Operational Plan the anticipated 

amount of initial investment.  Outdoor (Type B) Respondents should 
assume responsibility for electrical utilities in their plan.  Respondents will 
be responsible for all cost required to prepare new locations.  Supporting 
details and justification must be provided in the submission. 

 
c) Respondents must include in their Operational Plan a schedule for 

redecoration and refurbishment of the leased premises throughout the term 
of the license.  The amount of capital, which will be invested at the time(s) 
of each refurbishment and redecoration, must also be stated in this 
schedule. 

 
3.3.2 Concession Concept 

 
The proposal must clearly demonstrate: 

 
a) an understanding of the target market 

 
b) how the proposed design(s), strategy(ies) and theme(s) of the concession 

location(s) reflect the analysis of the target market(s) and address the 
tastes and interest of the target markets. 
 

c) How the concession concept will support the overall design and operation 
of the airport/terminal building.. 
 

3.3.3 Design and Layout of the Concession 
 
A clear graphic representation of the proposed concession displays and signage 
types must be provided. 
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a) Drawings should be folded to 8 ½” x 11” size showing details regarding 

locations, layouts, dimensions of display units, display concepts (separate 
sketches, etc.), flexibility in design/layout etc., and any other pertinent plans 
regarding design and layout of the concession location (ie: - colour boards, 
lighting considerations, etc.) 

 
b) The ability of the design to deliver a high level of service must be 

demonstrated. 
 

3.3.4 Security 
 
In high traffic facilities such as airports, security requirements are unique.  The 
proposal must particularly adhere to the following: 

 
a) provisions for security of the display units (if applicable); and 
 
b) anti-theft and/or vandalism measures. 

 
3.3.5 Maintenance 

 
Details of equipment maintenance/cleaning program, including the following: 

 
a) frequency and extent of maintenance for the display units; 
 
b) replacement schedule for equipment; and 

 
c) plans to comply with all safety and fire codes and all applicable regulations. 

 
3.3.6 Customer Service 

 
Customer service plans must include a commitment to a high level of service. 
 

3.3.7 Reporting 
 
a) Reporting of gross revenue monthly, broken out by major advertising 

product category will be required; 
 

b) The Authority will have the right to inspect the Respondent’s financial 
statements relating to the operation of the concession at any time, and will 
reserve the right to audit such statements.  The Respondent, if required, 
will provide the annual financial statements relating to the concession 
operations of the operator. 
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3.4 Projected Statement of Operations 
 

3.4.1 Ensuring that the proposed concessions are feasible and can deliver on their 
undertakings is very important to the Authority.  The proposals must clearly 
address the following items: 

 
a) a detailed statement of projected cash flow from operations must be 

submitted for each of the ten operating years of the license(s).  Underlying 
assumptions, parameters and rationale must be presented for each 
revenue and expenditure account.  Financial viability and reasonableness 
will be determined from these statements; 

 
b) letter(s) from banks or other financial institutions regarding past 

relationships and willingness to fund this opportunity, with specific 
reference to amount required; 

 
c) if existing internal cash resources will be used to finance the concession, 

suitable documentation should be provided regarding existence and 
availability of these funds; 

 
d) the amount of planned capital investment and its purpose, including a 

detailed breakdown of leasehold and operational improvements such as 
equipment, supplies, etc. (both initial and ongoing) for the concession; 

 
e) a breakdown of estimated set-up costs, working capital, etc.; and 

 
f) any other relevant data. 

 
A form that may be used to submit this is located in Appendix D. 
 

3.5 Marketing Strategy 
 

3.5.1 The ability of the Respondent to effectively market advertising concession services is 
considered to be of prime importance.  The marketing elements of each Respondent’s 
proposal will be evaluated in detail, taking into account the following: 
 
a) corporate marketing philosophy and policy; 
 
b) a sample product and rate card and underlying strategies; 
 
c) overall presentation and appearance of the display units; 
 
d) if the Respondent intends to operate a franchise, letters of support from national 

chains that a franchise would be made available if the Respondent is successful 
must be included; 

 
e) quality of service (ie. –staff requirements); and 
 
f) any other relevant data. 
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3.5.2 Respondents must provide identification of locations which are representative of the style 
of services the Respondent will provide at the Airport and which can be used to compare 
quality control and service standards to the Respondent’s operations. 

 
3.5.3 Respondents are advised that the Proposal Evaluation Committee may visit an example 

of the facilities proposed by the Respondent (if appropriate) and assess their ongoing 
operations. 

 
3.6 Financial Offer 

 
Indoor (Type A) and Outdoor (Type B) Respondents must confirm a minimum guaranteed 
license fee per year as well as a separate annual percentage license fee based on 
projected gross revenue as defined in Appendix B for each of the 5 years. 

 
3.7 Organizational Data/Financial References 

 
Comprehensive disclosure of all relevant information is to be provided.  A template for the 
submission of this information is presented in Appendix E. 

 
3.8 Business Experience and Track Record 

 
This schedule provides Respondents the opportunity to demonstrate their particular 
capability to successfully operate and maintain an advertising concession at the Airport 
addressing: 
 
a) the background and experience of key officers and staff of the Respondent and/or 

of individuals or companies which will be providing specific services under contract 
or otherwise; 
 

b) a statement of other similar undertakings by the Respondent (samples of other 
similar operations) with names, addresses, and telephone numbers of specific 
operational references; 
 

c) performance record based on annual gross revenue from each of the above 
undertakings for the last five years; 
 

d) audited financial statements for the past three years’ operation of the Respondent.  
If the Respondent is a subsidiary of another company, both consolidated and 
separate financial statements are required; 
 

e) letter of reference from Banks or other financial institutions; 
 

f) the number of existing advertising sites/locations and current gross revenue; 
 

g) any other relevant information which may assist the Respondent in fulfilling the 
requirements stated herein; and 
 

h) a review of the example advertising concession operation proposed by the 
Respondent. 
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4.0 FURTHER INFORMATION 
 

All questions or requests for additional information concerning the subject opportunity are 
to be submitted in writing to the Saskatoon Airport Authority, Attention: Shelley Moser, 
Contract Administrator at the following address no later than Thursday, September 11, 
2014 at 11:00 A.M. Saskatoon Time: 
 
 
 Saskatoon Airport Authority 
 Suite 1, 2625 Airport Dr. 
 Saskatoon, SK 
 S7L 7L1 
 Telephone:  (306)  975-4346 
 E-mail:  ShelleyMoser@yxe.ca 

 
 
5.0 CLOSING DATE OF OPPORTUNITY 
 

This opportunity will close at 2:00 P.M. Saskatoon Time on Thursday, September 18, 
2014.  Proposals must be received at the above referenced address prior to the closing 
date and time. 
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PART III 

 
 

APPENDICES 
 
 

APPENDIX A  Site Maps 
 
 

APPENDIX B  Definition of Gross Revenue 
 
 

APPENDIX C  Offer 
 
 

APPENDIX D Capital Investment and Projected Statement of Operations 
 
 

APPENDIX E  Organizational Data/Financial References 
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APPENDIX A 
 

SITE MAPS 
 
 

A-1 Indoor Advertising Locations (2 maps) 
 

A-2 5 Existing Outdoor Advertising Locations (1 map and additional 
locations are encouraged) 
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APPENDIX B 

 
 

DEFINITION OF GROSS REVENUE 
 
 

1) Subject to subclause 2) and 3) hereof, gross revenue shall mean the total of all revenue 
of any kind, before deductions of any fees or taxes derived by the Licensee from the 
operations hereunder. 

 
2) Gross revenue shall not include the following: 
 

a) that portion of any account which represents the actual agency fee payable by the 
Licensee to any agent whether foreign or domestic or a subsidiary of the Licensee, 
employed by the Licensee to secure contracts on behalf of or for the Licensee, to a 
maximum of fifteen (15%) percent of the total value of each affected contract; 

 
b) that portion of any account which represents the actual agency fee payable by the 

Licensee to an agent under contract with a company advertising/promoting a product 
or service through the services of the Licensee, to a maximum of fifteen (15%) percent 
of the total value of each affected contract; 

 
c) the cost to the Licensee of services such as inter alia consulting expertise, speculative 

and finished artwork, translation services provided gratuitously, where the provision of 
such services resulted in a contract with a company who did not employ an agency of 
its own for such work, to a maximum of fifteen (15%) percent of the value of each 
affected contract. 

 
Notwithstanding the foregoing, where two or more of the above relationships existed and 
resulted in the consummation of any individual contract, the Licensee may not deduct 
more than twenty-five (25%) percent of the total value of the said contract in determining 
gross revenue for the purpose of calculated fees payable to the Authority. 

 
3) Gross revenue shall not include any sales taxes that are required to be collected and 

accounted for to any competent government authority with respect to the Licensee’s 
operations hereunder. 
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APPENDIX C 
 

OFFER 
 

The Offer may not be altered or changed by Respondents. 
 
 
THE APPLICANT: 
 
 
 
 

(full name of person, corporation or firm by whom offer made) 
 
 
(the “Respondent”) HEREBY SUBMITS a proposal for the right to operate an 
__________________ advertising concession (Type ______) and/or an _________________ 
advertising concession (Type _______) at the Saskatoon John G. Diefenbaker International 
Airport. 
 
 
IN SUBMITTING THIS PROPOSAL, THE RESPONDENT AGREES TO EACH OF THE 
FOLLOWING TERMS AND CONDITIONS: 
 
 
1.0 Acceptance Period 
 

This offer shall remain open for acceptance by the Saskatoon Airport Authority (the 
“Authority”) for a period of 90 days from the closing date and time (the “acceptance period”, 
unless amended as provided for herein). 

 
2.0 Extension of Acceptance Period 
 

In the event the Authority deems it necessary to extend the 90 day period for acceptance 
of offers, the Authority shall, prior to the expiration of such period, notify the Respondent 
by written notice to that effect, whereupon the Respondent shall have 15 days from the 
date of receipt of such written notice to, in writing, either accept the requested extension 
as referred to in the Authority’s notice or withdraw its offer.  In the event the Respondent 
consents to the requested extension, the offer expiry date shall be extended as referred 
to in the Authority’s notice. 
 
In the event the Respondent does not respond in writing to the Authority’s notice, the 
Respondent shall be conclusively deemed to have accepted the extension of the 
acceptance period to the date referred to in such notice. 

 
3.0 Notices 
 
3.1 Any notice required to be given to the Respondent shall be sufficiently given: 
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a) if personally served: 
 

i) on the Respondent; or 
 
ii) if the Respondent is a corporation, than at its Registered Office of principal 

place of business. 
 
b) if forwarded by registered mail, addressed to: 
 
_____________________________________________________ 
 
_____________________________________________________ 
_____________________________________________________ 
 

 
3.2 Any notice required to be given to the Authority shall be sufficiently given if personally 

served on or forwarded by registered mail, addressed to: 
 

Attention: Vice President Corporate Administration & Chief Financial Officer 
  Saskatoon Airport Authority 
  Suite 1, 2625 Airport Drive 
  Saskatoon, SK  S7L 7L1 

 
3.3 Any and every notice mentioned in this section, if forwarded by registered mail, whenever 

mailed shall be deemed to be given on the date of which the same is, in fact, delivered, or 
on the fifth (5th) business day next following the day on which it is mailed, whichever is the 
earlier. 

 
4.0 Attached Documents 
 

Submitted with this Offer(s) are the following (complete list of all documents and number 
of copies): 
 

 

 

 

 

 
 
5.0 Unconditional Offer 
 

All proposals must contain at least one unconditional offer to operate an advertising 
concession in full compliance with the terms of the RFP for advertising concessions at the 
Airport. 
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6.0 Credit Checks 
 

It is a condition of proposal acceptance that the Authority’s Finance Department shall 
approve the successful Respondent and the successful Respondent shall agree to 
authorize credit checks in accordance with standard policy.  To enable the Finance 
Department to initiate credit checks prior to award, a “Credit Application” form shall be 
completed and returned to the Authority within 24 hours of receipt by the successful 
Respondent. 

 
7.0 Law 
 

The law applicable to this proposal and possible operating License agreement shall be 
the law in effect in the Province of Saskatchewan, Canada. 

 
8.0 Disclosure of Interest 
 
8.1 Respondents must make full disclosure of any relationship of any employee of the 

Authority who makes recommendations concerning the award of the proposal or any 
employee who may allot work to or order supplies from the successful Respondent.  In 
addition, Respondents are to reveal details of ownership or partnership arrangements of 
any immediate relative employed by the Authority who alone or with other relatives hold 
more than a 25% interest.  Disclosure, if any, shall be made in writing at time of submitting 
proposals. 

 
8.2 If the Respondent fails to disclose an interest and/or the interest is falsely or insufficiently 

reported, the Authority reserves the right to terminate or cancel any Agreement of any kind 
which may have been entered into with a Respondent. 

 
9.0 Application of Commodity Taxes to Contracts 
 

Goods and Services Tax shall be excluded from all unit prices and schedule amounts.  
Comparison of offers will be made on the basis of the total price net of the GST applicable.  
The Authority will add GST at the prescribed rate to the taxable amounts as submitted by 
the Respondent. 

 
10.0 Rights of the Saskatoon Airport Authority 
 

Notwithstanding anything contained in the RFP or any statement made in any response 
to any questions, the Authority shall have no obligation to accept the highest or best offer 
or any other offer and reserves the right to consider matters which, although not set out 
herein are in the sole opinion of the Authority relevant for its purposes.  The Authority shall 
have complete discretion in the choice of a suitable Respondent, and may negotiate 
changes to the successful Respondent’s offer. 
 

  



Page | 24  
 

 
11.0 Financial Offer 
 
11.1 INDOOR (TYPE A) 
 

During the 5 year term of the License agreement a minimum annual guaranteed fee of 
 
$_____________________ in each year, plus; 

 
  _______% of annual gross revenue for Year 1 
 
  _______% of annual gross revenue for Year 2 
 
  _______% of annual gross revenue for Year 3 
 
  _______% of annual gross revenue for Year 4 
 
  _______% of annual gross revenue for Year 5 
 
11.2 OUTDOOR (TYPE B) 
 

During the 5 year term of the License agreement a minimum annual guaranteed fee of 
 
$_____________________ in each year, plus; 

 
  _______% of annual gross revenue for Year 1 
 
  _______% of annual gross revenue for Year 2 
 
  _______% of annual gross revenue for Year 3 
 
  _______% of annual gross revenue for Year 4 
 
  _______% of annual gross revenue for Year 5 
 
 
___________________________  _________________________________________ 
    Date       Submitted by: 
             (Name of Applicant) 
 
 
       Per:________________________________ 
             Name of Duly Authorized 
           Official and Title 
 
 
____________________________  _________________________________________ 
  Witness         Signature 
If a Corporation – Corporate Seal 
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APPENDIX D 
 

CAPITAL INVESTMENT AND FORECASTED STATEMENT OF OPERATIONS 
 
 
Year    1  2  3  4  5 
 
Gross Revenue Sources (as per 
Appendix B) (provided in detail) 
 
 
Total Revenue 
 
 
Costs 
 
 

 Rent (separate line for each 
Category) 
- Minimum Guarantee $__________ 
- % Rent (proposed) 

 
 

 Wages & Salaries 
 
 

 Benefits 
 
 

 Supplies 
 
 

 Purchased Inventory 
 
 

 Utilities (Outdoor – Type B only) 
 
 

 Insurance & Non-income Taxes 
 
 

 Other (please detail) 
 
 
Total Costs 
 
 
Net Operating Cash Flow 
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Before Financing & Income Taxes 
 
 
Financing 
 
 
Net Cash Flow and Income Taxes 
 
 
Capital Costs 
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ORGANIZATIONAL DATA/FINANCIAL REFERENCES 
(utilize additional pages as necessary) 

 
 
Disclosure of Interest 
 

 If a Private company – details of ownership of shares by any of the above. 
 

 If a public company – details of any ownership of shares, in excess of 1% of total shares by 
any of the above. 

 

 If partnership – details of any partnership arrangement of any of the above. 
 
 
 
Name of Respondent ____________________________________________________ 
 
 
Date Submitted _________________________________________________________ 
 
 
Head Office Address _____________________________________________________ 
 
 
Local Office Address _____________________________________________________ 
 
 
Duly Authorized Official Representative for the purposes hereof and Telephone Number 
 
 

 
 
 
Description of Respondent 
 
 
a) Incorporated Company (name) 
 
 

 
 
Date and Place of Incorporation ____________________________________________ 
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Names of principal officers and addresses: 
 
     Name     Addresses 
 
President 

 
 
Vice-President 

 
 
Secretary 

 
 
Treasurer 

 
 
Others 

 
 
Names of principal shareholders: 
 
 

 
 

 
 

 
 
b) Partnership 
 

(Name) 

 
 
Date and Place Established 

 
 
General or Limited Partnership 

 
 
Managing Partners and Addresses: 
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c) Sole Proprietorship 
 

Date and Place Established 

 
 
Name and Address of Sole Proprietor 
 
 

 
 

 
 

 
 
d) Other (please provide adequate details) 
 

 

 
 

 
 

 
 

 
 
 
If the Respondent is a subsidiary of, affiliated with or associated with other organizations, 
please provide details: 
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Organization and History (to be provided by all Respondents) 
 
 
a) Please provide business history and an organization chart. 
 
 
b) List below two comparable operations you now own and operate: 
 
 
 

Name   Type   Location  Gross Annual Sales 
 
 
1) 
 
 
 
 
 
 
 
2) 
 
 
 
 
 
 
 
All Respondents should also attach: 
 
 
a) Statement to indicate the source and amount of funds available for establishing, operating 

and maintaining the advertising concessions 
 
 
b) Bank reference(s) to support (a) 
 
 
c) Other references 
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CERTIFICATE 
 
 
I hereby certify that the information contained herein represents full, plain and true disclosure of 
all facts that could be reasonably expected to have an impact on the evaluation of the proposal(s). 
 
 
 
 
 
 
 
 
 
___________________________  _____________________________________ 
           Witness      Signature 
                 (Duly Authorized Official) 
 
 
 
      _____________________________________ 
              Name (printed) 
 
 
 
      _____________________________________ 
                   Title 
 
 
 


